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ONLINE APPENDIX I. DATA COLLECTION 

 
Amazon Mechanical Turk (“MTurk”) is an online task completion marketplace.  For this project, 

respondents followed a link from MTurk’s website to a survey hosted by Qualtrics, an online survey 
platform.  Any worker located in the United States who wanted to take the survey could do so.  The 
MTurk marketplace has been used extensively to produce data for papers in economics,1 law,2 political 
science, and other social science disciplines.3 

The drawback of the MTurk methodology is that the MTurk worker population, while restricted to the 
U.S., is not representative of Americans at large or Internet-using Americans.  Prior research into this 
population shows that demographic characteristics are skewed.4  Our analysis corroborates these findings 
(see Online Appendix Table 1).   

For this research, respondents were paid $.50.  Amazon charges a 40% commission based on 
respondent payment amounts.  The data was collected on Thursday March 3, 2016. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

                                                             
1 See e.g., Ilyana Kuziemko, Michael I. Norton, Emmanuel Saez and Stefanie Stantcheva. 2015. "How Elastic Are 
Preferences for Redistribution? Evidence from Randomized Survey Experiments." American Economic Review, 
105(4):1478-1508. 
2 See e.g., Ian Ayres, Emad Atiq, Sheng Li, Michelle Lu, Christine Tsang, and Tom Maher.  2014.  “A Randomized 
Experiment Assessing the Accuracy of Microsoft’s ‘Bing It On’ Challenge Claims,” 26 Loyola Law Review 1. 
3  See e.g., Connor Huff and Dustin Tingley. 2015. “‘Who are these people?’ Evaluating the demographic 
characteristics and political preferences of MTurk survey respondents,” Research and Politics, 1.  
4 Berinsky et. al. argue that MTurk workers are more representative than “convenience samples,” but less so than 
expensive representative samples like the Current Population Survey.  Adam J. Berinsky, Gregory A. Huber, Gabriel 
S. Lenz.  2012. “Evaluating Online Labor Markets for Experimental Research: Amazon.com's Mechanical Turk,” 
Political Analysis 20 (3).  Huff and Tingley (2015) extend this analysis. 
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ONLINE APPENDIX II. TABLES AND FIGURES 
 

Online Appendix Table 1 
Summary Statistics for Current Population Survey (July 2015) and MTurk Sample 

 

 
Notes: Only those 18 and older were allowed to take the MTurk survey, though ages were self-reported.  
Current Population Survey (CPS) data from July 2015.  
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Online Appendix Table 2 
Orthogonality Tests for MTurk Sample (N = 4,283) 

 
Notes: Table reports F-test values and p-values from OLS regressions of treatment assignment on the 
covariates (bottom rows) and covariates on treatment assignment (right-hand columns). 
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Online Appendix Table 3 
Regression Results with Full Demographic Controls 

 

 
Notes: Robust standard errors in parentheses.   
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Online Appendix Figure 1 
Eight Treatment Groups, by Group 

 

 
 
Notes: The dashed line represents the average response across all subjects.  N = 1,050. 
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ONLINE APPENDIX III. SCREENSHOTS OF SURVEY INSTRUMENT 
 

Online Appendix Exhibit 1 
Purchase – Wait Seven Days – Simple Ask 

 
 

Online Appendix Exhibit 2 
Purchase – Wait Seven Days – More Than Half 
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Online Appendix Exhibit 3 

Purchase – State Judge – Simple Ask 

 
 

Online Appendix Exhibit 4 
Purchase – State Judge – More Than Half 
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Online Appendix Exhibit 5 
Possess or Purchase – Wait Seven Days – Simple Ask 
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Possess or Purchase – Wait Seven Days – More Than Half 
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Online Appendix Exhibit 7 
Possess or Purchase – State Judge – Simple Ask 

 
 

Online Appendix Exhibit 8 
Possess or Purchase – State Judge – More Than Half 
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Online Appendix Exhibit 9 
MTurk Demographic Questions Screenshots 
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